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Matt
Great! They want to add
their customer service team!
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Management
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# tom_memes Leave Channel
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Aprovacao SAP - Slack Development APP 11h34
*t.° Ola, @Paulo Rios Vocé recebeu uma nova solicitacio.

80'vl¢o de Integragio

Vilawar New "\

Por favor, verifique os dados e responda:

i Pedido: 4501372844
@& Valor: R$ 1.180,00

Plataforma de Comunicagao
Colaboral

-7 Descricao: Liberar pedido de compra 4501372844 [Comuns & Colsbora
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Let’s dive in

Choose what's included in your recap Recapping 48 messages fram yesterday

1 design-team

B 3 designtesm
+

4 marketing

# random

A~
HT S%I'

$ 2o Eo SANGL oA W 2O F0 K7 2 Z2 M
A2 B SOl FH0 g B & IEE FaL, 0 g

2 Off & A|ZHY 22 &L/
Catch Up Huddle Notes
A Q10| Z Vhsot 2 HHY 2tHO otet 2|90 M =2 Z1tef

A AR &= A Ty

=2 7A=ls g

A g7t A 2o
V 28 3153 V 47| LE 4y

a2 slack

from & Salesforce

’3 Tl 7/29"/ /{/L_.O_/O// EO/E/
L) 22 2] 294814 0/3f2
< gl0fof gL/t

Conversation Summaries

HEEH2Z MEW A2 EQf L
&= WEA Lty

Summarize thread

Thread e @ X

Incident Bot womsLow
New Incident: #009 Payments DB
returning 500

Service: PaymentsDB

<



I
-0
A
of¥
I
-0
ot
Mo
0x

A
=]

1.Slack AlZ°]

$ 212 X H2E Y

g0/ B0} TZHE 290/Lf &

512 IO/ =& PIE = 2f L2
B2 A7+ SHEILCL

7ol o=

Slack Al
2N

Weekly Status Report

)
=

=S
T -

=
o

%I-

EEET 159/ A2 g
&7 Of 2Lt

Al Translations

S ¥oo2 324 g 7ol
otof e M

FﬂQ

Translation language

Choose the language you want to transiate
into. This will be your default translation
language.

Translate to

of stress. The team i
gf a smooth fini

e (IR

©w W W omt W

Hu

>
>
O
4o

4 )
e my
2
o uE
JE

a2 slack

from & Salesforce

$ Ay BRY 1529 2

B8 A2 27 3 0

ojE=3}rt &2 1), £ 310 X/ 2]
£ 82 s180| YZL/h

Al-Powered Workflow Builder

Aoz EZEDEZ QI E
243

#* What do you want to automate?

Remind my team every day at 9:00am
to post their updates.

=

Jo oz
B

H1

4 )
-0
1l
MK
Wi Hu

rot
0



70
Of
o
OF
51

Kt0

wal

O-
3l

- I k
% slac
from & Salesforce

1.Slack Al2| 7| ¢

3t proj-acme v

T
I
T

St
=

L—

mg|

ol

=2
-
C:=
e
O
o
=
3
ol
S
g

OH 30 &N

|

* $ Sasana oy

Confluence



AHO X =
HT HO

e
-0
ot
o
0x

SlackOj| A RtL}= 1174
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- Slackbot

& ©
) ‘ Here's a canvas with a tailored
- ©

summary and insights for the

v .
‘ marketing team:
Good afternoon, Zoe!
How can | help? Acme QBR Summary
Canvas

,~ Find the latest updates on a project
l What's most important today?

. Draft arecap | can share with my team
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or) History

Good afternoon, Zoe!
How can | help?
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Summarize recent updates for my team Qchat S History Q chat A History

) Analyzed entity
sl Create areport from recent activity § ‘
CE)

Zoe Maxwell ‘
e Summarize Acme QBRina

£"Q Slackbot
& &
‘ # Customer Context

canvas for my marketing
meeting.

& ! Slackbot

Here's a canvas with a tailored
summary and insights for the
marketing team:

Acme QBR Summary

Canvas

Good afternoon, Zoe!
How can | help?

, Find the latest updates on a project
A What's most important today?

+ Draftarecap | can share with my team

e Lunalabis exploring tools to
streamline collaboration

e Current pain point: scattered
knowledge across tools

. Key Insights

e Interested indriving growth
e Security is top priority

1 Stakeholders ldentified

e Dir. of Operations (sponsor)
e CIO (final decision maker)
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2. Slack - Al Agent, C|X| B =55

71 &2 (AT Agent)

Project Assistant

Keeps teams aligned by
automating updates and
surfacing project insights.

Remediation Agent
Provides IT help desk
assistance and delivers
support for technical issues.

& Onboarding Agent M  Incident Agent
‘é Answer questions, share f?@ Identify, escalate, and resolve AOLALR A ME 3}
resources, and help new hires issues to minimize downtime

to accelerate onboarding. and maintain continuitity.

n

“
-"-

Release Manager

Automates the coordination,
tracking and communication

4

b..
O

. ‘ Product Specialist
@ Answers product-related
questions and helps

connect users with SMEs. of release activities.

Benefits Agent % Open Enrolliment Agent
@ Answers questions and ~¢® Guide employees through
provides resources about — benefits selection and

employee benefits. ensures timely enrollment

Custom Agent f2'E &5t 7F& A& HELLf
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Here’s the customer story deck:

filename.png ~

Zoe Maxwell | G Suite Presentation ¥

Compete Customer Stories
Google Slide

I'd also recommend reaching out to @Mark who
IS an expert in partner relationship management.

Q. Search Acme Inc

# product-launch v

E ir- >

What customer stories would be most
relevant for my customer’s use case on
partner relationship management?
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Can you help me draft a
competitive analysis for my
upcoming meeting with
Acme Co?

Of course! Here’s a common structure you
can use for your competitive analysis. If

you have specific points or competitors in
mind, let me know, and I'll tailor it further:

Objective: Highlight key competitive
advantages for the pitch
Competitor Overview: Compare main

competitors’ features, pricing, and
positioning

Differentiators: Showcase our unique r
benefits tailored to the customer

Action Plan: Key talking points, counter-
arguments, and follow-up steps

Without Slack: 2HtA 0l SEHO| A

VS

4
2
Pl
-
lok
i
O
I

XA R e,

Can you help me draft a
competitive analysis for my
upcoming meeting with
Acme Co?

Competitive Intel Agent
& Agentforce

Sure thing! Based on Acme Co’s current usage
and our recent huddle meeting notes, the most
common competitor you will encounter is

Rival Solutions.

I have Went ahead and pUIIed Rival Solutions Competitive Hub
together this competitive canvas. . 2 4

What’s in it for me?

Weicome to the Rival Sclutions Campetitie Hub—your — headquarters for competing to win against Raal Sclutions. Here @
you vl find a comprenensive collection of self-service resources. such a3 winning plays and winning behavicrs, tallored to
ety yous create 3 compslirg point of view (POV) o win moee deals. Take achontage of thess resources (o shaotase the
s 0f A with 1efevant use Cases.

It also looks like your colleague
@Mark closed a deal going head-to-
head with Rival Solutions earlier this
month. You can check out his win
story for any learnings [1]

L ; +
Table of Contents
For the Dast usar axperience, Lse the tabie of contents (o exalore each sectian.

Winning Plays: Rival Solutians Overview:

® [Rval Product Portfolio

ussEians? Chack aut the dcom;
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Transform the way you work Profile £

L]
with Al agents
g 7t o0&
LH 7|- Al- O 7 o |—|- O I—-l = Createa ~+ Request ~ Createa — Schedule
E to-do list time off project a meeting
=
2'— Ol si.. Wellness Coach ﬁ®J Product Specialist
@@ =0
‘@%‘
=Y Project Assistant ‘?‘ Deal Support Agent & Agentforce
) =0
Deal Support Agent
Supporting sales teams by answering
\:‘4 ! Content Inspector ,@- Incident Agent qguestions, automating tasks, and more!
;‘j@ "@

Skills

FAQ Support  Task Guidance
Sales Strategy Progress Tracking

Competitor Analysis Ensure Compliance

O'” O | II_-l E O'” 7'” I Xb_ll : Feedback Collection
DMS 2 LCliz} A|AS
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& — (® Q Searchoraskaquestion

Acme Inc v 3t new-hires-10-21-24

#® Messages [ Resources & FAQs (3 Week 1 Tasks & Workflows B Files +

¥= Recap i ition i)
€3 To Dos several successful projects in this space. She’s works with the content team in #marketing-team-cs.

L) @
v Jop ProrRy Charles Sanders 2:24 P
# announcements-global M So many great ideas and resources shared here!
% @HR Agent can you summarize and add to a canvas so we ( P HR Agent Agentforce 3:17 PM
# sales-team-west 4 HRAgent Asentiorcs 3:25 PM % H i i
i | S B o e e & Yes, there is a hands-on content strategy workshop on audience segmentation
» : e Key discussion points from conversations in #new-hires next week.
¥ Onboarding o Resource links to documentation, training materials, anc
3 announce-global e List of Subject Matter Experts (SMEs) we've identified fi
# culture-acme e Relevant channels for ongoing discussions and addition: Fl?ﬂ TUESday, OCtOber 29th at 11am o 1pm PST
# help-hr e Mastering Audience Segmentation for Content Marketing
3 onboarding-bryan-howard New Hire Resources . “ . . . . .
bl This session will cover creating detailed personas and using RFM analysis to
C"la”“e's - N better segment your audience for targeted content campaigns.
el i Amazing! Can you update the canvas weekly on Friday aftel
help-it p e . . . .
: i il HRAgent Asentorce 329PM React to this message with - and I'll register you for the session.
help-security-review ‘?@ No problem! I'll update the canvas every Friday at 4pm PST
duct-feedback o .
fi~ o R | also recommend reaching out to @Andrea from the Content Marketing team.
£pps FO@® A Do | s She’s an expert on segmentation and has led several successful projects in this

6% Outlook Calendar

HR Agent

space. She's works with the content team in #marketing-team-cs.

I M| = 0j 4 00| E0f #| &
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n 1t help-it v Thread e X
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] =  IT Agent
Home ¥ Awesome! I've
requested an iPhone 15
ol for you. It'll be shipped to
e your office location and
expedited for delivery
; H.l A O‘l E—” O | E 0 within 1-2 business days.
— — Hd —— F i i
0 Your request is being
Activity tracked in
Harry Boone BIZTECHSD#849372.
p | lost my phone! Can you help me get a new
IT Agent e .. one, @IT Agent?
¢ . * “ e 1
O Y . . e
. L} . xH I_Tl AH A—l + & 3replies
g = OO
. - 3
. o
*
*
*
° - [ . -
& View in Agentforce : ..
DM HF A~
= O
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1
1 | { 1 { 1
1 | | 1 | 1
I ! ! ! : h % :
1 | | 1 | = 1
I I I ) I I Material !
| Talent Recrumng I I Product Backlog Equipmen I I Maintena Moveme I
I Manager Assistant : I Specialist Assistant t Provision : I nce :
1 | |
1 | | 1 | 1
1 | | 1 | 1
| 5 | : : e O g
POWiio 1 U 1
1 | | |
i Bug I I I
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https://slack.com/intl/ko-kr/events/sts2025-agentic-os-slack-slack-tour-seoul-2025?geocode=ko-kr&utm_source=youtube&utm_medium=sponsorship&utm_campaign=ss-mrbeast-microsite&utm_content=all-segments_all-ss-mrbeast-campaign-slack_701ed00000ArSGMAA3_english_mrbeast-campaign&nc=701ed00000ArhtfAAB&d=701ed00000ArSGMAA3
https://slack.com/intl/ko-kr/events/collections/slack-tour-seoul-2025-on-demand
https://www.salesforce.com/plus/experience/dreamforce_2025/series/slack_salesforce_starts_here_at_dreamforce_2025/episode/episode-s1e11
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